
Terms	and	Conditions	for	Af�iliation

Ÿ The af�iliated organization must maintain 

high-quality program delivery standards 

consistent with ITSMBA's guidelines and 

standards.

Ÿ ITSMBA reserves the right to conduct periodic 

evaluations or audits to ensure compliance 

with quality standards and program objec-

tives.

Ÿ Af�iliation fees, if applicable, and any other 

�inancial obligations will be outlined in a 

separate agreement or as speci�ied by 

ITSMBA.

5.	Program	Delivery	and	Quality	Assurance:

Ÿ The af�iliated organization is responsible for 

any costs associated with program implemen-

tation, including faculty training, marketing, 

and administrative expenses.

Ÿ All program materials, including curriculum 

resources and training materials provided by 

ITSMBA, are copyrighted and remain the 

intellectual property of ITSMBA. The af�iliated 

organization agrees not to reproduce or 

distribute these materials without prior 

consent.

Ÿ The af�iliation agreement will specify the 

duration of the partnership between ITSMBA 

and the af�iliated organization.

Ÿ Regular communication and reporting to 

ITSMBA regarding program implementation 

progress, outcomes, and challenges are 

expected.

6.	Fees	and	Financial	Obligations:

Ÿ The organization may use ITSMBA's branding 

and promotional materials for the sole pur-

pose of marketing and promoting the program 

within its network, with approval from 

ITSMBA.

4.	Intellectual	Property	and	Use	of	Materials: 7.	Duration	and	Termination:

Ÿ Either party reserves the right to terminate 

the agreement in case of a breach of terms, 

Ÿ The af�iliated organization agrees to actively 

collaborate with ITSMBA in faculty training, 

program design, and ongoing support to 

ensure successful execution.

Ÿ Af�iliated organizations are permitted to 

customize the program curriculum to suit 

their speci�ic industry requirements and 

organizational ethos, subject to approval by 

ITSMBA.

1.	Eligibility	Criteria:	

Organizations applying for af�iliation must be Ÿ
legally registered NGOs with a demonstrated 

commitment to social impact and sustainable 

practices.

2.	Program	Customization	and	Implementa-

tion:

3.	Collaboration	and	Participation:

Ÿ The organization is responsible for ensuring 

the integration of the program within its 

structure and for providing necessary 

resources for its implementation.

Af�iliation	Program	Requirements	

Af�iliation	 agreement	 for	 the	 ITSMBA's	 Post	 Graduate	 Professional	 Certi�ication	 Program	 in	

Sustainable	Social	Enterprise	and	Leadership:



These terms and conditions serve as a guideline and may be tailored or adjusted based on speci�ic 

requirements and legal considerations involved in the af�iliation program between ITSMBA and the 

participating NGOs. Consulting legal professionals to ensure compliance with local laws and 

regulations is recommended when �inalizing such agreements.

Ÿ By signing the af�iliation agreement, both 

parties acknowledge their understanding and 

acceptance of the terms and conditions 

outlined herein.

8.	Con�identiality:

Ÿ Both parties agree to maintain the con�identi-

ality of any proprietary or sensitive informa-

tion shared during the course of the af�iliation 

partnership.

9.	Governing	Law	and	Dispute	Resolution:

Ÿ Any disputes arising from the agreement will 

be resolved through arbitration or mediation 

in accordance with the speci�ied jurisdiction's 

laws.

Ÿ The terms and conditions of the af�iliation 

agreement may be amended or modi�ied by 

mutual consent in writing between both 

parties.

Ÿ The agreement will be governed by the laws of 

[specify jurisdiction].

10.	Amendment	and	Agreement	Acceptance:

inadequate program implementation, or for 

reasons deemed necessary by either party 

with prior written notice.

Af�iliation	Promise	

Af�iliation	promises	an	NGO	might	commit	to	when	signing	up	for	the	af�iliation	program	with	ITSMBA's	

Post	 Graduate	 Professional	 Certi�ication	 Program	 in	 Sustainable	 Social	 Enterprise	 and	

Leadership:

1.	 Commitment	 to	 Program	 Implementation:	 We commit to integrating the "Post Graduate 

Professional Certi�ication Program in Sustainable Social Enterprise and Leadership" within our 

organizational structure, aligning it with our mission and objectives.

2.	 Customization	 and	 Adaptation:	 We promise to tailor the program's curriculum to suit our 

organization's speci�ic industry requirements, while maintaining alignment with the core principles of 

the certi�ication offered by ITSMBA.

4.	Quality	Assurance	and	Standards:	We undertake to uphold high-quality standards in program 

delivery consistent with ITSMBA's guidelines and industry best practices, striving for excellence in 

implementation.

3.	Active	Collaboration	and	Participation:	We pledge to actively collaborate with ITSMBA in faculty 

training, program design, and ongoing support to ensure the successful execution and delivery of the 

program.

5.	 Resource	 Allocation	 and	 Support:	 We commit to allocating necessary resources, including 

�inancial, human resources, and infrastructure, to support the implementation and execution of the 

program effectively.

6.	 Compliance	 with	 Intellectual	 Property	 Rights:	 We agree to respect and uphold ITSMBA's 

intellectual property rights, ensuring that program materials and resources provided are used solely 

for the intended purpose within our organization.



8.	Ethical	Conduct	and	Professionalism:	We pledge to conduct all activities related to the program 

with integrity, ethical conduct, and professionalism, adhering to the values and principles advocated 

by ITSMBA.

By making these promises, the NGO demonstrates its commitment to a successful partnership with 

ITSMBA and the implementation of the certi�ication program within its organizational framework, 

fostering sustainable social enterprise and leadership development.

7.	Reporting	and	Communication:	We promise to maintain transparent and regular communication 

with ITSMBA, providing progress reports, outcomes, and addressing any challenges encountered 

during the program's implementation.

9.	Promotion	and	Branding:	We agree to use ITSMBA's branding and promotional materials solely 

for the purpose of marketing and promoting the program within our network, ensuring compliance 

with ITSMBA's branding guidelines.

10.	 Continuous	 Improvement	 and	 Feedback:	We commit to seeking continuous improvement, 

actively seeking feedback, and implementing suggestions provided by ITSMBA or program 

stakeholders for enhancing the program's effectiveness.
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